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Zach’s Movement



C A M PA I G N  

ZACH’S MOVEMENT

In October 2020, “Clouds” an original movie based on the inspiring life of  Zach Sobiech 

was released for streaming on Disney+. We maximized the release of  the movie to raise 

national awareness about Zach’s Fund, the need for osteosarcoma research and the impact 

that people of  all ages and backgrounds can have in finding a cure if  we work together. 

“Zach’s Movement” was created as a call to action for supporters. 

The multifaceted campaign strategy included:

• Marketing + PR 

• Corporate + brand partnerships 

• Creative engagement + awareness building opportunities



Partnership



K E N D R A  S C O T T

CLOUDS NECKLACE

In partnership with Kendra Scott, 

we named the ‘Clouds Necklace.’

20% of  proceeds in-store and 

online nationwide from October 16, 

2020  - December 31, 2020 were 

donated back to Zach’s Movement 

at Children’s Cancer Research Fund. 

Campaign included: 

• Web, social + email

• PR

• Influencer partnerships

‘Zach Magic’ moment: Zach’s personal Fender guitar was designed with Mother of  Pearl  inlay fret dots, 

which was unknown by the Kendra Scott team when the Clouds necklace in Ivory Mother of  Pearl was selected for the partnership!



C O N T E N T  – C C R F

WEB

inclusion on Zach’s 

Movement Homepage 

Kendra Scott

partnership landing page 

765
page views 

55K
page views 



C O N T E N T  – C C R F

EMAIL |  SOCIAL

included in (4) Zach’s 

Movement emails, each 

sent to 75K supporters

• (8)total social posts 

across (3) channels: 

Instagram, Facebook 

+ LinkedIn

• Combined audience 

reach of  115K



P R  – M P L S  S T.  PA U L  M A G A Z I N E

MSP Mag - Holiday Gift Guide

Secured by Kendra Scott team  



C O N T E N T  – K E N D R A  S C O T T

EBLAST |  SOCIAL



I N F L U E N C E R S  - M A D I S O N  I S E M A N

@madisoniseman | followers: 752K |casted as Amy Adamle in ‘Clouds’



I N F L U E N C E R S  - TA M A R A  W AT E R S T O N

@champagneandmacaroons | followers: 99.2K |vertical: motherhood, fashion, design, lifestyle



I N F L U E N C E R S  - H I L L A R Y  F O L K V O R D  

@hillaryfolkvord | followers: 8.5K |vertical: entrepreneurship, motherhood, style, family, health 



Clouds Week 



C L O U D S  W E E K

C a m p a i g n  g o a l :  
Using the momentum from the release of  “Clouds” on Disney+, create and run a 

social campaign using ambassadors and influencers to continue to share Zach’s 

story and our mission to end osteosarcoma. 

The goal was to raise $25,000 for Zach’s Fund, and continue to promote 

purchases (and thus donations to Zach’s Fund) of  the Kendra Scott 

Clouds necklace. 

C a m p a i g n  c o m p o n e n t s :
We engaged pediatric cancer family ambassadors and social influencers to help us 

promote and reach our goal. Ambassadors and influencers were armed with 

content and assets to share with their audiences to effectively communicate the 

mission, and reach our goal. 



C L O U D S  W E E K  - C A M P A I G N  A S S E T S



C L O U D S  W E E K  - I N F L U E N C E R S  - C A I T L I N  T H I E L E N

@mrs_t_19 | followers: 87K |vertical: motherhood, faith, family, health, style 



C L O U D S  W E E K  - I N F L U E N C E R S  - C O U R T N E Y  T R A C Y

@courtney.tracy | followers: 68.3K |vertical: motherhood, faith, family, lifestyle



C L O U D S  W E E K  - I N F L U E N C E R S  - M E G H A N  YA N C Y

@meghanjoytoday | followers: 141K |vertical: motherhood, faith, family



C L O U D S  W E E K  - I N F L U E N C E R S  - A L I S S A  S C H R A N K

@alissaschrank | followers: 4.4K |vertical: motherhood, lifestyle



C L O U D S  W E E K  - I N F L U E N C E R S  - A N N A  K E E N A N

@self.made.sister.podcast | followers: 1.8K |vertical: entrepreneurship, lifestyle, philanthropy



C L O U D S  W E E K  – C A M P A I G N  R E S U LT S

dollars raised

$27,153 600
clouds necklaces sold 



PARNTERSHIP RESULTS



R E S U LT S

1,288
total Clouds necklaces 

sold 

$9,131
total Kendra Scott Clouds 

necklace give back to Zach’s Fund 

8

Clouds necklaces sold at 

Mall of  America store 

$893.20
give back generated from Premiere 

Kendra Gives Back event at MOA

124

Influencer partnerships Combined influencer follower reach

1.78m



I M PA C T

$10,528.75 
total Kendra Scott give back in 2020 
Contributed to the $2.3 million dollars raised for Zach’s Fund 

and mission to end osteosarcoma



A  F E W  C C R F  S TA F F  ‘ C A U G H T  I N  T H E I R  K E N D R A’  ( C L O U D S ! )



A  N O T E  F R O M  L A U R A  S O B I E C H

“ A l l  Z a c h  e v e r  w a n t e d  w a s  a  w o r l d  w h e r e  n o  

c h i l d  w o u l d  h a v e  t o  l o s e  t h e i r  i n n o c e n c e  a n d  

l i v e s  t o  o s t e o s a r c o m a .  

T h e  a m a z i n g  K e n d r a  S c o t t  t e a m  h a s  g o n e  a b o v e  

a n d  b e y o n d  a n y t h i n g  w e  c o u l d  h a v e  e v e r  h o p e d  

f o r  i n  t h e i r  s u p p o r t  o f  Z a c h ’s  d r e a m .

W e  h a v e  n o  d o u b t  t h a t  K e n d r a  S c o t t ’s  

p r o m o t i o n  a n d  s a l e  o f  t h e  “ C l o u d s ”  n e c k l a c e  

b e n e f i t t i n g  Z a c h ’s  M o v e m e n t  w i l l  l e a d  t o  b e t t e r  

t r e a t m e n t s  f o r  c h i l d r e n  i n  t h e  f u t u r e  w h o  a r e  

d i a g n o s e d  w i t h  o s t e o s a r c o m a ,  a n d  f o r  t h a t ,  w e  

a r e  s o  i n c r e d i b l y  g r a t e f u l . ”  


